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Matters Needing Attention
When Citing Patent Information
In Advertisements

Ludwig Qian, Chi Cheng and Riga Wu

Both advertising and patenting are part of the develop-
ment strategies of modern enterprises. For a long time, they
are long in different fields that rarely overlap. However, as
science and technology develop and people’ s awareness
of intellectual property rights increases, more and more en-
terprises prefer to advertise that their products use “patent-
ed technologies and achieve advanced technical effects”
in a bid to demonstrate their scientific and technological ca-
pabilities. Citing patent - related information in advertise-
ments has gradually become a common business practice,
and the resulting legal issues have emerged as well.

I. Provisions of Advertising Law and
Patent Law and related practices

According to the Advertising Law of the People’ s Re-
public of China (hereinafter referred to as the Advertising
Law), the term “advertisement” refers to activities that publi-
cize, directly or indirectly and through certain media or
forms, some kind of commodities or services by the suppli-
ers of the commodities or services”. In the broad sense, a
company’s official website, brochures distributed at exhibi-

tions, print advertisements and video advertisements are all
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